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• Email marketing is one of the best ways to 
promote your brands

• Email marketing is one of the cheapest ways 
to promote your brands

• Email marketing is one of the most abused 
ways to promote your brands



• So…………..

What do you do to save your email names?



• Or……………..

What are the best practices to employ to 
ensure that your email names are not abused?



• And………………

That you stay off black lists and other spam 
traps



Best Practices-List Building

• Use a two-stage opt in before a name goes 
into your database

• Re-ask every twelve months

– Retain permission data

• Be prepared for churn; up to 30% turnover per 
year for many files



Best Practices-List Building

• Send welcome email

• Use relevant white papers, product specs, 
case studies, testimonials, contact info for 
person they can follow up with to nurture 
leads via email



Best Practices-Targeting

• Relevance and value

– Segment lists

– Personalize when possible

– Better to send several smaller segments with 
relevant copy for each part of list

• No Viagra or money laundering scams



Best Practices-Targeting



Best Practices-Tests

• There are few absolutes in email marketing

– Test offers

– Test deployment date or time

– Test subject line 

– Test small segments before sending out larger 
promotions



Best Practices-Tests



Best Practices-Engagement

• Be prepared for mobile and social media

• Use dynamic content
• Live offers

• Live ads



Best Practices-Engagement



Best Practices-Engagement



Best Practices-Engagement



Best Practices-Engagement



Best Practices-List Maintenance

• Keep your list clean.

– Remove opt-outs immediately.

– Go through your bounces and non-opens.  Make 
sure email addresses are correct

– Keep track of open rates by individual and remove 
names if they haven’t opened anything in past six 
months



Best Practices-Manage
Your Reputation

• Honor unsubscribe requests within ten day 
window  [SPAM laws]

• Resolve spam complaints quickly

• Avoid changing IP address

• Monitor complaint rates, bounce rates, spam 
trap rates

• Do limited test runs and monitor volumes

• Quarantine new opt-ins or risky list tests



Best Practices-Customer Preference

• Give people opportunities to manage what 
you send them

– Format: text or HTML

– Content preferences: show menu of various 
products they have signed up for and allow for 
one page opt-ins and opt-outs

– Frequency: ask people how often they would be 
willing to receive information from you

– Include contact info and ability to share or 
forward



Best Practices-Scheduling

• Limit the number of emails you send a week 
to the same individual

–eNL or other requested products don’t need to 
count

– Be SELECTIVE when sending emails about 
webinars, white papers, shows and conferences.  
DON”T blast everyone with an email address

• Use the demographics you have to make sure what you 
send is relevant

– Better to under send 



Best Practices-Design

• Company name in from line for fast 
recognition

• Limit subject line to 50 characters or less

• Insert call to action at top for immediate 
viewing

• Check for correct rendering



Best Practices-Design



Best Practices-
Design



Best Practices-Delivery

• Use email verification and certification 
services.  (i.e. Return Path)

– If no one from a company is opening your email 
you may be blocked.



Best Practices-Analytics

• Go beyond basic data

• Tie into web analytics

• Real time reporting & tracking

• Understand the relationship between email 
and offline efforts

• Conduct mid-year review

• Use metrics to build case for change & 
improvement



Best Practices-Optimize

• Conduct email stream analysis

–Use technology to…

• Automate as much as possible

• Fight list fatigue

• Grow your list

• Forecast campaign response



Best Practices-Innovate

• Use audio and video

• Build friend lists [77% trust email from a 
friend]

• Test, Test and Test 

• Get inspiration from case studies, blogs, 
resource sites, award galleries



Best Practices-Integrate

• Integrate email into your marketing 

program

– Promote social presence in email

– Enable social sharing in email

– List growth through social

– Content development



Best Practices-Integrate



Best Practices

• Quit using the word “blast”.  

– Use deployment



Closing

• User actions are a response to the sum 

total impact of all the various factors that 

contribute to the email experience.



Resources

• Exactarget.com

• ClickZ

• Email Labs

• iMedia Connection

• Marketingsherpa.com

• Bronto Blog

• Emailmarketingreports.com


